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The Bahá’ís of the United States have participated in both the FACT2000 and FACT2005 surveys. For the FACT2005 study, the Bahá’í National Center sent out questionnaires to all of the approximately 1200 local Bahá’í communities, receiving back 965 responses, resulting in a survey response rate of roughly 80%. In the Bahá’í case, surveys were sent to the secretary of the local administrative community. The Bahá’í Faith has no clergy, and are administered by locally elected councils called Local Spiritual Assemblies (LSA) yearly. The nine people elected to the LSA are collectively responsible for the spiritual, financial, and educational needs of the Bahá’ís within their jurisdiction. The results below reflect the perspective of the 965 LSA secretaries responding to the survey. The questions selected for discussion in this report appear in italics.
Section A

Section A of the FACT2005 survey dealt with Community Worship. Bahá’í responses to the selected question was as follows:
How well do the following describe your community’s Nineteen Day Feast
 (largest weekend worship service)?




Not at all

Slightly
Somewhat
Quite well
Very well

1. Reverent


0%

2%
14%

53%

31%
2. Informal


2

11
45

29

12
3. Filled with a 

sense of God’s presence
1

3
30

44

23
4. Joyful


1

4
26

42

27
5. Formal ritual/liturgy
56

23
14

5

2
6. Exciting


6

28
47

14

5
7. Inspirational

0

10
39

40

11
8. Thought-provoking
2

15
45

28

9
As can be seen from the data, Bahá’í respondents generally feel that their communities are reverent, joyful, and filled with a sense of God’s presence. They are more ambivalent about the informality of their worship, about it being exciting, inspirational, and thought-provoking. Bahá’ís generally do not feel their worship is liturgical at all (this is in keeping with Bahá’í guidance that urges its members to prevent worship from becoming overly ritualistic).
Section B

Section B of the FACT2005 survey asked questions about one’s Community Programs. Bahá’í responses to selected questions were as follows:

During the past 12 months, did your community have any of the following programs or activities?







No
Minor Emphasis
Key Activity

1. Religious Education Classes


44%

13%
47%

2. Prayer, mediation, or faith sharing groups
15

30
55

3. Study or discussion groups


13

20
67

4. Fellowships, clubs, or other social activity
38

44
18

5. Support groups




89

7
3
6. Evangelism or recruitment activities

25

47
28
7. Community service activities


44

39
17
8. Choirs or other music groups


74

19
8
9. Fundraising activities



54

33
13
As can be seen from the above data, Bahá’ís spend more of their collective resources on children’s classes, devotional meetings, study groups (what Bahá’ís call “study circles”), and to a much lesser extent: evangelism (what Bahá’ís call “teaching work”), social activity, and community service. The major emphases on children’s classes, devotional meetings, and study groups reflects Bahá’í adherence to their previous and current 5-Year Plans (2001-2006, 2006-2011), which emphases community development along those three core dimensions.

During the past 12 months, did your community participate in any interfaith activities?








Yes

No

1. Worship services



44%

56%

2. Celebrations




43

57

3. Educational or fellowship activities

46

54

4. Community service activities


41

59

As can been seen from the above data, the Bahá’í community has a relatively significant number of their local communities engaged in interfaith activities. Comparing these data to FACT2005 averages for all faith communities, we find that 22.3% of all religious congregations engaged in interfaith worship (Bahá’ís have twice that number), and 37.5% of all religious congregations have taken on interfaith community service activities (slightly less than Bahá’í communities at 41%).
During the past 12 months, did your community do any of the following to reach out to nonmembers or to make your community better known in the general community?






Yes
No, but

No, but would







would support

not support

1. Advertised on TV/radio/newspaper

52%

42%


6%
2. Mailed/distributed newsletters, flyers

43

49


8
3. Established/maintained a web site

32

57


11
4. Develop plan to recruit new members

32

64


4
5. Contact those who recently moved to area
51

43


5
6. Encourage members to tell others about faith
93

7


1
7. Encourage members to invite others to activities
94

6


1
8. Sponsor program to attract nonmembers

73

26


2
As can be seen from the above data, Bahá’í communities are engaged in a variety of what Bahá’ís call “teaching work,” which includes both encouraging individual initiatives as well as collective efforts sponsored by the local LSA.
How are visitors contacted after they attend your devotional services or express interest in the Bahá’í Faith? The following percentage of communities indicated the methods below:
We rarely, if ever, have any visitors


35%
We rarely, if ever, contact visitors


6
We contact visitors by mail



0
We contact visitors by phone



82
We contact visitors by email



60
We contact visitors by personal visit


34
We send visitors materials about our community
60
As can be seen from the above data, most Bahá’í communities have visitors, and the majority use multiple methods to follow up: phone calls, emails, and sending additional information.
Section C

Section C of the FACT2005 survey asked questions about one’s Community Identity. Bahá’í responses to the selected question was as follows:

Do you agree or disagree with the following statements? Our community:





Strongly
   Somewhat
Neutral
Somewhat
Strongly






Disagree
   Disagree
Unsure
Agree

Agree

1. Is like a close-knit family

3%
   9%

11%
49%

29%
2. Is spiritually vital and alive
2
   11

14
49

24
3. Has a clear mission/purpose
4
   13

20
43

20
4. Is working for social justice
8
   14

37
27

14
5. Is willing to change to meet

new challenges


2
   6

19
43

29
6. Holds strong beliefs and values
1
   1

6
33

59
7. Wants more members

1
   1

3
15

80
As can be seen from the above data, Bahá’í communities are most passionate about attracting new members, maintaining their strong values, and to a lesser extent have a clear mission, are spiritually vital and alive, feel like a close knit-family, and are willing to change to meet challenges.
Section D

Section D of the FACT2005 survey asked questions about one’s Community Participants. Bahá’í responses to the selected question was as follows:

Of the total number of regularly participating adults, what percent would you estimate are:




0%
1-10%
11-20%
21-40%
41-60%
61-80%
81-100%
1. Female


0%
1%
1%
5%
57%
29%
7%
2. College graduates
2
6
7
19
29
24
13
3. Age 35 or younger
25
36
22
13
2
1
1
4. Over 60 years old
9
44
21
14
6
3
3
5. New Bahá’ís 
in last 5 years

30
55
11
3
1
0
0
6. Hispanic

64
30
4
2
0
0
0
7. Black


45
36
9
6
3
1
1
8. Asian


72
25
2
1
0
0
0
9. American Indian
85
13
1
0
0
0
0
10. Native Hawaiian or

Pacific Islander
91
8
1
0
0
0
0
11. White


3
12
8
14
16
23
24
As can be seen from the above data, about ½ of active participants are estimated to be female, about ½ are estimated to have a college degree, there are more older than younger Bahá’ís in the typical community, and there is a moderate amount of ethnic/racial diversity among Bahá’í communities.

Section E

Section E of the FACT2005 survey asked questions about one’s Community Leadership. Bahá’í responses to the selected question was as follows:

If your community experienced conflict, did any of the following occur?








Yes

No
1. Some members left the community
(became inactive)



35%

65%

2. The community split into two


NA

NA

3. A leader resigned/was fired


NA

NA

4. Members withheld contributions to

local funds




14

86

As can be seen from the above data, the most frequent response to community conflict was for members to become inactive (because of the parish-like structure to Bahá’í communities, it is difficulty for Bahá’ís to select another congregation in their geographical area to attend, and impossible for Bahá’í communities to split into two). Again, because the Bahá’í Faith does not have clergy, a leader resigning or being fired is not an applicable response to community conflict.
Section F
Section F of the FACT2005 survey asked questions about one’s Community Finances. Bahá’í responses to the selected question was as follows:

How would you rate your community’s financial situation today compared to five years ago?
Today: 2005

1. In serious difficulty

2%

2. In some difficulty

5

3. Tight, but we manage

30

4. Good



40

5. Excellent


22

Five Years ago: 2000

1. In serious difficulty

2%

2. In some difficulty

4
3. Tight, but we manage

34
4. Good



46
5. Excellent


15
As can be seen from the above data, the average Bahá’í community estimates that their financial situation has stayed about the same or slightly improved. 
� Unlike most religious communities, Bahá’ís do not have their main worship experience on weekends (Fridays, Saturdays, or Sundays). In the Bahá’í calendar, the main worship happens on the first day of each Bahá’í month, occurring every 19 days. This was one of several needed changes made to the core FACT2005 questionnaire for Bahá’í involvement.
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